Jeremy Kitt
Brand & Creative Strategist  ·  In-House Creative Lead  ·  Wilsonville, OR
jk@jeremykitt.com   ·   503-816-2296   ·   linkedin.com/in/jeremykitt   ·   jeremykitt.com
SUMMARY
Brand and creative strategist with 6+ years running the full creative function in-house — brand identity, web, sales enablement, and full-funnel campaigns. Known for pairing strategic brand thinking with hands-on technical execution, including custom web builds and interactive digital experiences. Track record of turning a fledgling internal function into the single source of truth for a company's brand.
EXPERIENCE
Brand & Creative Lead  |  Dext Capital  |  Lake Oswego, OR (Hybrid) | Oct. 2022 – Present
1. Own the full creative function for the company, brand strategy, design systems, web, and campaigns — as the sole in-house creative resource, a role typically staffed by a 3–5 person team.
1. Led a company-wide rebrand spanning social, advertising, trade show materials, and marketing collateral into one cohesive brand identity.
1. Grew Dext Capital's LinkedIn following 2x within months by overhauling content strategy, posting cadence, and creative direction.
1. Built and maintain a centralized asset library serving as the single source of truth for the sales team — flyers, email templates, social graphics, and branded materials.
1. Design and produce all sales presentation decks, internal meeting materials, and executive presentations for the full team of reps.
1. Own full-funnel marketing strategy for DART, Dext's flagship product, including email campaigns, content, and cross-channel audience engagement.
1. Leading a ground-up redesign and rebuild of the company website to modernize UX and sharpen the DART value proposition.
1. Designed and built a custom interactive 3D web experience (Three.js) to replace a traditional slide deck for an all-hands meeting — demonstrating technical range beyond typical in-house creative scope.
1. Manage end-to-end trade show planning — logistics, bookings, strategic positioning, and all custom digital and physical content.
Marketing Manager  |  JAST Media  |  Wilsonville, OR | Dec 2019 – Jan 2022
1. Directed rebrands for multiple clients across physical and digital assets, including responsive websites, show materials, and brand overview films.
1. Created email newsletter campaigns that doubled click-through rates for clients.
1. Developed a digital production tool that cut production scene costs by 60%.
1. Contributed to website design and digital strategy across clients spanning multiple industries.

SKILLS
Brand Strategy & Identity  ·  Creative Direction  ·  Campaign Development  ·  Sales Enablement  ·  Web Design & Build  ·  Social Media Marketing  ·  Email Marketing  ·  Tradeshow & Event Marketing  ·  Adobe Illustrator  ·  Figma  ·  WordPress  ·  Three.js  ·  Analytics & Reporting
